
HEALTHY AIR LIVING

A Valley-wide initiative to 
accelerate the path to 

cleaner air.



Goals

• Make air quality a priority in all business and 
individual decisions

• Reduce Vehicle Miles Traveled (VMT) by public

• Reduce emissions from high emitting equipment 
and processes

• Shift emissions from peak smog episodes

• Reduce emissions through energy efficiency and 
the use of cleaner fuels and/or equipment



External Activities

• Multifaceted program
• Extensive work already 

completed
– Numerous meetings
– Summits
– Media teasers
– Partnership agreements

• Key focus areas
– Media
– Advertising and Outreach
– Tools and Resources
– Partnerships
– Hybrid give-away



Media

• Meetings w/ editorial boards & station mgmt
• Opinion Pieces
• Leverage advertising for value-added
• Collaboration with columnists
• Showcase best practices & strong 

partnerships



Advertising and Outreach
• Advertising

– Three market areas
– Radio, TV, billboards, print, web partnerships
– Message driven by focus group research
– English, Spanish, Hmong, Punjabi

• Outreach
– Sports partnerships
– Clean Air Champions
– Video Contest
– Kid’s Calendar 
– Healthy Air Living Blimps



Tools and Resources
• Tool Kit

– Resource Handbook
– Pledge cards
– Electronic version documents 

& graphics on CD
– Proclamation
– Sample newsletter article & 

news release
– Clean Air Champion 

nomination forms
– Small incentive samples

• Website



Partnerships
• Current District Efforts

– Numerous meeting w/ 
business, industry, chambers, 
non-profits, faith-based 
communities, rideshare and 
transit agencies, bicycle 
coalitions, cities and counties

– Inspectors and permit 
engineers connecting on daily 
basis

– Distributing literature with 
every District’s 
correspondence



Partnerships
• Indentify and promote win-win strategies

– Reduce emissions and…
• Save money
• Improve employee moral
• Improve customer satisfaction
• Be good Valley neighbor

– Clean Air Day concept
• Showcase and model best practices

– District internally piloting wide variety of initiatives
– 42% current participation, goal is 100% participation

• Adopt July 7-13 as “Healthy Air Living Week”
– Proclamations
– Pledge commitments
– Pilot new strategies and begin to implement on year-round basis



Pledge Cards – Example of 
business card choices



Hybrid Give-away
• High impact strategy, generates media interest & public excitement
• Partnership with Valley Toyota dealerships

– Provides cross-promotional advertisement
– Dealerships provide new 2008 Prius Hybrid

• Three ways to enter
– At participating dealerships
– Personal Pledges
– Business Pledges
– Faith Community Pledges

• Program runs through July 31 w/ winner drawn during August  
District Governing Board meeting

• Outreach
– In dealership signage
– Radio and print



Questions and Comments


